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IntroducƟon 

Biocon is committed to sustainability in all its business activities. Corporate integrity, 

responsible product sourcing, and the safety and well-being of personnel across the 

global chain are of paramount importance to Biocon Limited and its subsidiaries. Biocon 

supports the ten principles of the United Nations Global Compact (UNGC) on Human 

Rights, Labor, Environment and Anti-Corruption.  

 

This Business Partner Code of Conduct is based on the framework of the Responsible 

Business Alliance (RBA) Code of Conduct 8.0, that establishes standards to ensure that 

working conditions in the supply chain are safe, that workers are treated with respect 

and dignity, and that business operations are conducted ethically and environmentally 

responsible. 

 

Our Business Partner Code of Conduct, as may be amended from time to time, outlines 

Biocon’s expectations and guidelines with respect to responsible sourcing including our 

commitments to human rights, the environment, health and safety, business ethics and 

the development of a diverse and sustainable supply chain. 

 

Biocon expects its Business Partner, service providers and their sub-contractors to adhere 

to this Business Partner Code of Conduct.  

 

“Business Partner” shall mean and include all third parties doing business with the 

Company, including manufacturers, distributors, vendors and service provider. The 

Business Partner Code of Conduct does not supersede any local law. Biocon expects its 

Business Partners to operate in compliance with applicable laws, rules, and regulations, 

in addition to the aspects contained herein. 



 

5 
 

Applicability 

1. This Code of Conduct applies to all Business Partners doing business with 

Biocon. Business Partner is responsible for compliance with the standards set 

out in this Code of Conduct ("Standards") throughout its operaƟons and 

throughout its enƟre supply chain. 

2. Without limiƟng Business Partner's obligaƟons hereunder, Business Partner 

should comply with these Standards in: 

- all its faciliƟes; and 

- all its operaƟons, including with respect to manufacturing, 

distribuƟon, packaging, sales, markeƟng, product safety and 

cerƟficaƟon, intellectual property, labour, immigraƟon, health, 

worker safety, and the environment. 

3. Without limiƟng Business Partner's obligaƟons hereunder, Business Partner 

is responsible for compliance with the Standards by all its business partners, 

vendors, agents, and subcontractors and their respecƟve faciliƟes 

(“Partners”). 

Ethics and Integrity 

To meet social responsibiliƟes, all Business Partners are expected to conduct their 

business upholding highest ethical standards and act with integrity. Business relaƟonships 

shall be based on trust, transparency, and mutual accountability. 

AnƟ-Bribery and AnƟ-Corruption 

Bribery is the act of giving money in cash/kind, goods, or services, in an aƩempt to unduly 

influence a business decision for an undue/improper advantage. Business Partner s are 

expected to refrain from any form of bribery, corrupƟon, extorƟon, or embezzlement. 

Business Partners are expected not to offer any bribes or any other kind of direct or 

indirect benefits to Biocon employees or to any government official, directly or indirectly, 

to improperly influence the performance of a duty. Business Partners shall commit to 
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prevent, detect, and tackle any form of corrupƟon, bribery, giŌs, illegal poliƟcal 

contribuƟons, fraud, extorƟon, and money laundering and follow all applicable laws, 

rules, and regulaƟons. To uphold our zero-tolerance stance on bribery and corruption, 

caution must be exercised when giving or receiving gifts or hospitality. Such exchanges 

must not create obligations, suggest impropriety, or result in actual or perceived conflicts 

of interest. 

AnƟ-Money Laundering 

Money laundering is the process by which individuals or groups try to conceal the 

proceeds of illegal acƟviƟes or try to make the sources of their illegal funds look 

legiƟmate. Business Partners are expected to ensure that they are conducƟng business 

with reputable vendors and customers, for legiƟmate business purposes with legiƟmate 

funds. Business Partners should check for “red flags” in any unusual payment 

transacƟons. 

Fair CompeƟƟon  

Business Partner are expected to conduct their business in line with fair compeƟƟon and 

in accordance with all applicable laws. Business Partner should deal fairly with all 

customers and compeƟtors and should not take unfair advantage of any company, 

through manipulaƟon, concealment, abuse of privileged informaƟon, misrepresentaƟon 

of material facts, or any other unfair-dealing pracƟces.  

Compliance with Laws 

1. Business Partners must conduct their business in compliance with all applicable 

laws and regulaƟons, including, but not limited to, those relaƟng to corrupƟon, 

bribery, money laundering, tax evasion (including the facilitaƟon of tax evasion), 

compeƟƟon, export controls, modern slavery (and human trafficking), and 

health, safety, and environment. 

2. Business Partner should not carry out any conduct or acƟvity that would expose 

Biocon to a risk of penalƟes under any laws and regulaƟons: or make any act or 
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omission that will cause or lead Biocon to breach any applicable laws or 

regulaƟons. 

3. Business Partner acknowledges that, upon reasonable prior noƟce, Biocon may 

in its discreƟon conduct inspecƟons of the faciliƟes to confirm Business Partner's 

compliance with this Code of Conduct. However, Biocon has no obligaƟon to 

conduct inspecƟons. 

4. Business Partners should educate their workers (includes any employee, 

director, officer, staff, or personnel engaged or employed by a supplier, including 

agency workers, whether on a permanent, temporary or casual basis) to make 

ethical decisions in compliance with laws, regulaƟons and contract 

requirements. If required, Biocon endeavours to provide necessary training / 

awareness. 

5. The Business Partner should ensure compliance with all country regulaƟons and 

recommendaƟons relaƟng to environmental protecƟon in force within the countries 

where it carries out its acƟviƟes. The Business Partner must have the appropriate 

cerƟficates and/or permits allowing it to operate, implement programs to ensure 

products do not contain restricted or banned materials as well as programs to verify 

that plant/forest materials and derivaƟves purchased are legally harvested and 

exported/imported. 

Data Privacy and Intellectual Property 

Business Partner’s shall ensure that confidenƟal informaƟon (e.g. any informaƟon 

disclosed by Biocon’s representaƟves, whether in wriƟng, orally, visually or otherwise, 

including but not limited to business plans, contractual, engineering, financial, sales, 

markeƟng and operaƟonal informaƟon, product specificaƟons, technical data, trade 

secrets, purchase order data, technical know-how, ideas and concepts of Biocon) is used 

only for its intended purpose.  

Business Partner shall establish and maintain adequate personal data and informaƟon 

security protecƟon consistent with applicable data-protecƟon and privacy laws and 

aligned with industry standards for the protecƟon and security of all informaƟon, 
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including personally idenƟfiable informaƟon, as decided and agreed by Biocon and the 

Business Partner in a fair, transparent and secure way, ensuring the protecƟon of privacy 

and valid intellectual property rights of all employees and business partners.  

Business Partner must make only appropriate use of confidenƟal informaƟon and take 

reasonable measures to address all idenƟfied informaƟon-security and privacy risks 

related to informaƟon provided by Biocon. 

 

Business Partner shall comply with rules and procedures that Biocon may put in place for 

accessing, processing, storing, communicaƟng, or providing IT infrastructure for 

informaƟon resources, and must promptly communicate any significant changes that may 

affect agreed-upon informaƟon-security or privacy controls. 

 

Business Partner must apply adequate informaƟon-security controls through a formal, 

auditable program. Trade secrets and other confidenƟal, proprietary, and sensiƟve 

informaƟon shall always be kept secure from unauthorized usage, damage, and 

disclosure. 

ArƟficial Intelligence 

Business Partners shall ensure that any use of artificial intelligence is responsible, ethical, 

and aligned with the highest standards of data governance, data integrity, and data 

privacy. Business Partners shall comply with all applicable laws, rules, and regulations 

governing the development, deployment, and use of artificial intelligence and related 

technologies, and shall provide accurate, complete, and truthful information to 

competent authorities when required. 

Cybersecurity 

Business Partners shall implement appropriate cybersecurity measures to protect 

information systems, networks, and digital assets against unauthorized access, cyber 

threats, and security incidents. Business Partners shall establish and maintain processes 

for identifying, assessing, preventing, detecting, and responding to cybersecurity risks, 

including risks affecting data, systems, operations, and business continuity. Where 
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applicable, Business Partners shall promptly report cybersecurity incidents that may 

impact Biocon’s systems, data, or operations and take timely corrective actions to 

mitigate such risks and prevent recurrence. 

 

Trade RestricƟon and Export Controls 

Business Partner must abide by all applicable economic sancƟons or trade embargoes 

that are applicable to doing business with Biocon. Business Partner must not directly or 

indirectly engage in or support any terrorist acƟvity. Neither Business Partner nor any of 

their affiliates, nor any officer or director of the Business Partner or any of its affiliates, 

should be included on any lists, including without limitaƟon, as sancƟoned enƟty or 

sancƟoned persons, terrorists or terrorist organizaƟons compiled by the any naƟonal or 

internaƟonal body. 

MarkeƟng and PromoƟonal PracƟces 

All markeƟng and promoƟonal materials and acƟviƟes pertaining to Biocon business, 

must conform to high ethical, medical and scienƟfic standards and comply with all 

applicable laws and regulaƟons. When engaging with Healthcare Professionals (HCPs), 

Healthcare OrganizaƟons (HCOs), or paƟents, all Business Partners must adhere to 

relevant industry code that apply to them. 

Business Partners should not provide HCPs/HCOs anything that could be perceived as an 

inducement to prescribe such as financial benefit or benefit-in-kind which could include 

scholarships, subsidies, consulƟng contracts, educaƟonal items, or pracƟce-related items, 

that can be alleged to have an inappropriate influence on HCP’s prescribing pracƟce. Any 

such benefit in kind should be modest, fit for purpose and allowed as per local 

regulaƟons. 

Business Partner should not interact with HCPs in a manner that may adversely impact 

Biocon's reputaƟon. Business Partners should adhere to applicable ethical codes of 

pracƟce, local industry codes, and legal and regulatory requirements that apply to 
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interacƟons with HCPs, HCOs, etc. 

Where applicable, Business partners should ensure that promoƟonal items and acƟviƟes 

are compliant as per local regulaƟons and should have internal systems to allow for 

approvals of these items by cross funcƟonal teams including legal, regulatory, medical, 

etc, as mandated by local authoriƟes and / or as per applicable laws. 

Where applicable, Business partners are encouraged to maintain local 

promoƟonal/medical messaging in line with and aligned to global messaging as 

communicated by Biocon. 

Social Media 

 Freedom of Expression with Responsibility 

Business Partners are encouraged to express themselves freely on social media 

plaƞorms, including blogs, wikis, chat rooms, and comment forums. However, they 

must exercise cauƟon to ensure that their posts do not negaƟvely impact the 

percepƟon or reputaƟon of both themselves and Biocon. This includes avoiding any 

content that could be seen as defamatory, obscene, or offensive. 

 

 Confidentiality and Proprietary Information 

It is crucial to protect Biocon’s confidenƟal and proprietary informaƟon. Business 

Partners must not disclose any confidenƟal informaƟon about Biocon, its products, 

customers, or business operaƟons on social media. This includes avoiding the use of 

Biocon’s logo, trademarks, or other intellectual property without prior authorizaƟon. 

 

 Professionalism and Accuracy 

All social media communicaƟons related to Biocon should be conducted with 

professionalism, accuracy, and honesty. Business Partners should avoid making any 

claims about Biocon’s products or services that are not verified or approved by the 

company. They should also refrain from engaging in discussions about “off-label” or 

unapproved uses of Biocon’s products. 
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 No RepresentaƟon without AuthorizaƟon 

Business Partners are not authorized to speak on behalf of Biocon or represent Biocon 

in any capacity on social media unless they have taken explicit permission from the 

Global CommunicaƟons through their Biocon Point of contact. If they are contacted 

for comments about Biocon from any Media Journalist, they must direct the inquiry 

to the Biocon Global CommunicaƟons team. If they wish to make any public statement 

or announcement related to their associaƟon or business with Biocon they must 

contact Biocon Global CommunicaƟons through their contact. 

 

 ReporƟng NegaƟve Content 

Business Partners are encouraged to promptly noƟfy Biocon if they come across any 

social media content that negaƟvely impacts the Biocon reputaƟon. This proacƟve 

approach helps Biocon address and miƟgate any potenƟal damage swiŌly. 

 

 Global Applicability 

Biocon social media Policy is applicable to its employees as well as to consultants, 

trainees, interns, partners, as well as Business Partners and agencies working on 

behalf of the company. It is mandatory for all these consƟtuents to be familiar with 

Biocon’s Code of Conduct and comply with the social media guidelines outlined here. 

 

 Compliance with Social Media Plaƞorms’ Terms of Use 

Business Partners must ensure that their use of social media complies with the terms 

of use of the respecƟve plaƞorms. This includes adhering to restricƟons on 

adverƟsing, markeƟng, and the use of intellectual property. They should also respect 

the privacy rights and responsibiliƟes outlined by the social media sites. 

IdenƟficaƟon of Concerns / Whistleblowing 

Business Partners are expected to provide a mechanism for their employees/business 

partners to report concerns or potenƟally unlawful acƟviƟes at the workplace without 

fear of reprisal or threat. Any concern should be treated in a confidenƟal and anonymous 

manner. Business Partner s must invesƟgate such concerns and take correcƟve acƟon, as 
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needed. Biocon places highest priority on transparency of any business processes.  Any 

individual can report concerns regarding suspected unethical / non-compliant acƟviƟes 

as soon as possible, in accordance with our Whistle Blower & Integrity Policy. 

Conflict of Interest 

Business Partners must avoid parƟcipaƟng in any business acƟvity that creates a conflict. 

Conflicts include situaƟons involving personal interests or those of close relaƟves, friends, 

or associates that may influence independent judgement. Business Partners are expected 

to have established measures to prevent any conflict of interest that improperly influence 

any business judgement. Business Partners are expected to noƟfy all affected parƟes of 

an actual or potenƟal conflict of interest. 

Quality 

Business Partners of Biocon are expected to provide goods and services that 

consistently meet prescribed standards, are safe for their intended use and perform as 

intended. Business Partner s must meet the specificaƟons agreed upon in the applicable 

agreement, purchase order or other contractual relaƟonship with Biocon. 

Product Quality 

Business Partners involved in the supply, manufacturing, packaging, re-packaging, 

tesƟng, storage and distribuƟon of materials /products for Biocon must comply with 

applicable Quality regulaƟons and Good Manufacturing PracƟce, Good DistribuƟon 

PracƟce and Good Laboratory PracƟce requirements for the markets in which the 

products are manufactured, registered and distributed. Business Partners must also 

ensure the integrity of their supply chain, avoiding counterfeiƟng and adulteraƟons, etc. 

to protect paƟents and products. 

Supply Chain Integrity  

Business Partners are encouraged to implement processes like supplier monitoring and 

also communicate about their requirements to all their value chain partners/ Partners. 

Business Partners are encouraged to ensure adopƟon and set for the principles set in this 



 

13 
 

Business partners Code of Conduct further down their value chain and ensure these 

principles are adhered in their value chain and partners. 

Business Partners are encouraged to provide opportuniƟes to small and diverse 

businesses in their supply chains while providing products/ goods and services to Biocon. 

Biocon recognize that a strong, diverse supplier chain is essenƟal to economic vitality and 

business conƟnuity, and Biocon seek opportuniƟes to conduct business with compeƟƟve, 

diverse business partners and indigenous businesses. 

Labor and Human Rights 

Business Partners shall not use any form of forced, bonded, indentured, or child labor. 

Business Partners shall protect the human rights of their employees and are expected to 

promote and maintain a culture that treats them with dignity and respect. Business 

Partners shall promote the fundamental principles and rights enunciated in the 

InternaƟonal Labour OrganizaƟon (ILO) DeclaraƟon on Fundamental Principles and Rights 

at Work. 

Child Labor and Forced Labor 

Business Partner s shall not use child or forced labor, and shall not support or engage in 

slavery, human trafficking, compelled, involuntary, bonded, indentured, or prison labour, 

and must ensure that all labour performed is voluntary  Biocon does not conduct business 

with Business Partner s employing child or bonded labor or using any form of mental and 

physical compulsion as a form of discipline. 

AnƟ-DiscriminaƟon 

Business Partner s shall not engage in any discriminaƟon or disƟncƟon, exclusion, or 

preference made on the basis of race, color, age, gender, sexual orientaƟon, ethnicity, 

disability, religion, poliƟcal affiliaƟon, union membership, naƟonal origin, or marital 

status in hiring and employment pracƟces such as applicaƟons for employment, 

promoƟons, rewards, access to training, job assignments or any other basis protected by 

law. 
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Fair Treatment 

Business Partner s must be commiƩed to a workplace free of harassment and should not 

threaten workers with or subject them to harsh or inhumane treatment, including sexual 

harassment or abuse, corporal punishment, mental coercion, physical coercion, or verbal 

abuse. 

Employment Policy 

Business Partners are expected to declare and pursue an acƟve policy designed to 

promote full, producƟve and freely chosen employment. Such a policy shall aim to ensure 

that there is work for all who are available for and are seeking work; that such work is as 

producƟve as possible; and that there is freedom of choice of employment and the fullest 

possible opportunity for each worker to qualify for, and to use his or her skills and 

endowments in, a job for which he or she is well-suited, irrespecƟve of race, color, sex, 

religion, poliƟcal opinion, naƟonal extracƟon, or social origin. 

Fair Wages, Benefits and Working Hours 

Business Partners should ensure that they pay workers according to the applicable wage 

laws, including minimum wages, overƟme hours and mandated benefits, and must 

maintain proper documentaƟon of wage payments there should be proper 

communicaƟon with the workers about the basis on which they are being compensated 

in a Ɵmely manner. The Business Partners are also expected to communicate with the 

workers about the overƟme requirements and the wages to be paid for such overƟme. 

Business Partner s must follow a minimum wage fixing system capable of determining and 

periodically reviewing and adjusƟng minimum wage rates having the force of law. 

Business Partner s must respect workers’ rights to rest and leisure and avoid unsafe 

working condiƟons by providing enough rest periods during the workday, honor agreed 

upon days off from work and maximum working hours. Business Partner must 

compensate all workers with wages, including overƟme premiums, and benefits at a 

minimum, meet the minimum wage and benefits established by applicable law. Business 

Partner should not make any deducƟons from wages, except applicable income tax 

withholding and those deducƟons which are legally allowed as per applicable statutory 
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requirement. 

Freedom of AssociaƟon 

As permiƩed by applicable laws and regulaƟons, the rights of workers to associate freely, 

form and join workers organizaƟons, seek representaƟon, and bargain collecƟvely shall 

be respected. Workers should be permiƩed to communicate openly with management 

regarding working condiƟons without fear of reprisal, inƟmidaƟon, or harassment. 

Equality, Diversity and Inclusion: 

Business Partner shall promote an environment of equality, diversity and inclusion with 

regards its employees, contractors, officers and Partners. 

Health and Safety 

Business Partner s shall provide a safe and healthy working environment for all employees 

working at their sites. Business Partner s are expected to have a Health and Safety (HS) 

organizaƟon to define, implement and follow-up on an HS policy and HS management 

system that includes compliance with local and naƟonal regulaƟons, and must implement 

reasonable procedures and safeguards to prevent workplace hazards, industry-specific 

hazards, and work-related accidents and injuries. 

Workers’ Health and Safety ProtecƟon 

Business Partners shall idenƟfy and protect workers from any physical, chemical or 

biological hazards at the workplace as well as from risks associated with any 

infrastructures used by their employees. Safety informaƟon for idenƟfied workplace risks 

shall be made available to inform and train workers to protect them from the risk. This 

includes safety informaƟon about hazardous substances used such as chemicals, 

pharmaceuƟcals acƟve ingredients, intermediate products, etc., and Business Partners 

must conduct health and safety inspecƟons, equipment maintenance, maintenance of 

faciliƟes, worker training, fire prevenƟon, documentaƟon and recordkeeping as outlined 

under Business Partner Code of Conduct requirements. Business Partners must provide 
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workers with adequate and appropriate personal protecƟve equipment (PPE) to protect 

workers against hazards typically encountered in the scope of work. 

ProtecƟon from Chemical Exposure 

Business Partners should adopt and implement a clear policy on safety in the use of 

chemicals at work, which includes the producƟon, handling, storage, and transportaƟon 

of chemicals, as well as the disposal and treatment of waste chemicals, the release of 

chemicals resulƟng from work acƟviƟes, and the maintenance, repair and cleaning of 

equipment and containers of chemicals. 

Response to Emergency 

Business Partners are expected to idenƟfy and assess possible emergency situaƟons in 

the workplace and their premises and minimize their impact inside and outside the site 

by implemenƟng emergency response plans and procedures, and must ensure all 

required supplies and emergency equipment are available, employees are trained, and 

emergency response plans are operaƟonal across all faciliƟes  

Process Safety 

Business Partners are expected to have safety programs in place for managing and 

maintaining their producƟon processes in accordance with the applicable safety 

standards. Business Partner s shall address product-related issues and their potenƟal 

impact during all stages of the producƟon process. For hazardous installaƟons, the 

Business Partners are expected to conduct specific risk analyses and implement measures 

that prevent the occurrence of incidences such as chemical releases or explosions. 

Machine safeguarding 

ProducƟon and other machinery shall be evaluated for safety hazards. Physical guards, 

interlocks, and barriers shall be provided and properly maintained where machinery 

presents an injury hazard to workers. 
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Clinical Trial 

Business Partners conducƟng clinical trials on behalf of Biocon, should perform such 

services in accordance with the global standards of Good Clinical PracƟces, applicable 

local regulatory requirements. The trials must be conducted with utmost regard to health 

and safety of volunteer parƟcipants. 

Adherence to EHS DirecƟves 

Business Partner s, when inside premises under the control of Biocon, should adhere to 

“Biocon EHS DirecƟve for Business Partner’s”. Contractors and sub-contractors related to 

construcƟon, erecƟon, commissioning, operaƟon and maintenance inside premises 

under control of Biocon are expected to strictly adhere to “Biocon EHS DirecƟve for 

Contractors” and communicate the same to their sub-contractors for adherence. 

FaciliƟes 

The Business Partner should ensure that all faciliƟes fully comply with applicable building 

codes, industrial design and construcƟon standards, and obtain and maintain all legally 

required construcƟon, zoning, and use approvals. Without limiƟng these obligaƟons, the 

faciliƟes must be equipped with adequate evacuaƟon plans; well-lit, clearly marked, and 

unobstructed emergency exits and routes; a sufficient number of exit doors; visible 

evacuaƟon maps in the local language; proper venƟlaƟon and lighƟng; adequate first-aid 

arrangements; robust fire safety, prevenƟon, alarm, and suppression systems; access to 

potable water; and private toilet faciliƟes. The Business Partner must also ensure that 

safety rules, inspecƟon results, incident reports, and permits are displayed or maintained 

as required under applicable laws 

Environment and Sustainability  

It is essenƟal that Business Partners should comply with all applicable environmental 

regulaƟons. All required environmental permits, licenses, informaƟon registraƟons and 

restricƟons shall be obtained, and their operaƟonal and reporƟng requirements should 

be followed. 
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Emissions 

Business Partners shall establish and maintain systems and processes to idenƟfy, monitor, 

manage, and control air emissions arising from their operaƟons. Emissions with the 

potenƟal to adversely impact human health or the environment must be appropriately 

measured, controlled, and treated prior to release, in accordance with applicable laws, 

permits, and standards. Appropriate controls shall also be implemented to prevent, 

detect, and miƟgate accidental releases of hazardous substances into the air. 

Climate ProtecƟon  

Business Partners are expected to monitor, manage, and where applicable, reduce 

greenhouse gas (GHG) emissions arising from their operaƟons. Suitable GHG 

management and reducƟon iniƟaƟves should be implemented and documented. 

Business Partners are encouraged to engage suppliers and value-chain partners to 

support emissions-reducƟon efforts and to develop and adopt climate-friendly products, 

technologies, and processes that reduce energy consumpƟon and greenhouse gas 

emissions. 

Water Management  

Business Partners are expected to use water resources efficiently and responsibly, 

including fresh water and process water. Targets for water consumpƟon and wastewater 

generaƟon should be established, with progress tracked against environmentally relevant 

objecƟves. Systems and controls must be in place to manage, store, treat, recycle, and 

discharge wastewater in compliance with applicable legal and regulatory requirements. 

Any wastewater with the potenƟal to adversely impact human or environmental health 

must be appropriately treated prior to discharge, and measures shall be implemented to 

prevent and miƟgate accidental spills or releases. 

Waste Management 

Business Partners should have systems in place to ensure the safe handling, movement, 

storage, recycling, reuse, and disposal of waste. Any waste management acƟvity that may 

adversely impact human health or the environment must be appropriately managed, 
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measured, controlled, and treated prior to release or disposal, in accordance with 

applicable laws and standards. 

Resource ConservaƟon  

Business Partners are expected to use natural resources, such as water, energy, and raw 

materials, in an economical and responsible manner. Environmental impacts should be 

minimized or eliminated at their source through measures such as process modificaƟon, 

maintenance improvements, material subsƟtuƟon, conservaƟon pracƟces, recycling, and 

material reuƟlizaƟon. 

Biodiversity 

Business Partners shall idenƟfy, manage, and minimize impacts on biodiversity and 

ecosystems through their environmental management pracƟces, avoid sourcing 

materials that contribute to biodiversity loss, and, where applicable, implement 

measures to protect sensiƟve or key biodiversity areas and comply with relevant 

benefit-sharing and disclosure obligaƟons. 

Spills and Releases 

Business Partners shall have systems in place to prevent and miƟgate accidental spills and 

releases of fuels, raw materials, effluents, intermediates, products, and other hazardous 

materials to the environment, and where applicable must implement systems to prevent 

and miƟgate accidental spill or release of hazardous waste. 

Transparency and Disclosure 

Business Partners are expected to make reasonable efforts to disclose (for example on a 

website or publicly available report) topics and goals relaƟng to energy, waste and water 

usage. 

Management Systems 

Business Partners are expected to adopt or establish a management system designed to 

ensure compliance with the expectaƟons of this code’s fundamental principles and all 
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applicable laws and regulaƟons for idenƟfying and miƟgaƟng associated operaƟonal risks, 

establish opportuniƟes, and facilitate conƟnual improvement. 

Commitment and Accountability 

Business Partners are expected to allocate appropriate resources to ensure commitment 

to this Business Partner Code of Conduct. 

Risk Management 

Business Partners are expected to implement mechanisms to idenƟfy, determine and 

manage risks in all areas addressed by this Business Partner Code of Conduct and all 

applicable legal requirements. This includes assessing acƟvity risks carried out by any 

third-party acƟng on its behalf, and the risk-management process should also extend to 

contractors and companies carrying out operaƟons on their behalf. 

DocumentaƟon 

Business Partner s shall maintain documented informaƟon, which demonstrates that they 

share the principles, values and required conformances expressed in this Business Partner 

Code of Conduct. This documentaƟon may be reviewed by Biocon staff upon mutual 

agreement. 

Training and Competency 

Business Partners are expected to establish appropriate training measures to allow 

management and employees to gain an appropriate level of knowledge and 

understanding of this Business Partner Code of Conduct, the applicable laws and 

regulaƟons and generally recognized standards. 

Audits and Assessments 

Business Partners are expected to carry out periodic self-evaluaƟons to ensure that the 

Business Partner, its sub-contractors, and next-Ɵer Business Partners are complying with 

this code’s requirements. Business Partners should also ensure Ɵmely remediaƟon of 

gaps/deficiencies idenƟfied. Biocon will conƟnuously monitor compliance with this Code 
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to Business Partners need to ensure ongoing adherence. As necessary and upon 

reasonable noƟce, Biocon reserves the right to conduct audits to verify compliance with 

this Business Partner Code of Conduct and must maintain original and accurate records 

and provide access for audits as required. 

ConƟnual Improvement 

Where applicable, Business Partners are encouraged to conƟnually improve 

themselves by seƫng objecƟves, goals, targets and implemenƟng them and taking 

appropriate correcƟve acƟons for gaps idenƟfied by internal or external 

assessments, inspecƟons or management reviews. 

Business ConƟnuity  

Where applicable, Business Partners are responsible for the development and 

implementaƟon of appropriate business conƟnuity plans and management systems for 

operaƟons supporƟng our business. 

TerminaƟon 

Biocon may immediately terminate its business relaƟonship (including any purchase 

order(s) and purchase contracts) if Business Partner fail to meet the Standards. 
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Business Partner should report any concerns about violaƟon of this 
policy or applicable laws by wriƟng to integrity@biocon.com 

Disclaimer: This Business Partner Code of Conduct document is intended solely to 
provide general guidance on maƩers of interest only and does not consƟtute 
professional advice. This document may provide links or references to other sources of 
informaƟon, but Biocon Limited and its subsidiaries has no responsibility for the content 
of such other sources and shall not be liable for any damages or injury arising from 
that content. 

CONTACT US - For any queries, please feel free to reach out to Global E&C 
FuncƟon at GEC@biocon.com 


